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Hitachi Ltd: Evolution of Social Innovation Business 

Support people’s happiness through 
realizing a sustainable society with data and technology 

Environment 

Resilience 

Safety & Security 

Fulfilling life 

Respect each other 

Respect for Human rights 

Green 

Digital 

Innovation 

Growth 

Social and economic 
development  

that protects the earth 

A society in which every 
individual is comfortable  

and active 

Planetary Boundary Well-being 
Society  People 
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Hitachi Ltd : Commitment to be a Climate Change Innovator  
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Hitachi R&D : Green Mobility 
   – innovative solutions creating impact 

Can we 
empower 
people to make 
better transport 
choices? 

How can we 
create a more 
conscious 
Logistic 
ecosystem? 

How can we create 
the most efficient EV 
journeys? 

www.greenmobility.earth  

How can we responsibly 
manage the full lifecycle 
of EV batteries? 

http://www.greenmobility.earth/
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Dynamic pricing - what is the potential to motivate  
sustainable transport habits? 

• Trends: decarbonisation of transport, greater electrification, COVID impact on public 

transport, modal shift to private car use 
 

• Variety of ticketing solutions globally and some of these have aspects of dynamic pricing in 

relation to capacity management and peak lopping for public transport 
 

• Government loss of fuel tax revenue and potential for some form of future 'road pricing’ .. 
 

• Will public be attracted to adopting a dynamic pricing across all travel modes that could be 

linked to additional factors - air quality, modal choice, congestion, price of energy, .... 

Greener vehicles are 
essential but do not solve all 

problems 
Mobility as a Service will 

reduce some of the 
barriers to public/shared 

transport use 
Widespread behavioural 
change will not be easy 

2020s Short term - 2030s 

Emissions urgent 
problem 

COVID impact on 
public transport 

Mixed environment 
awareness 
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i2 media research limited: 
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The i2 media research team on this study 
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i2 media research study: approach and research focus 

•

•
•

•

•

•
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Dynamic pricing is not a consumer favourite 
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Importance of sustainability universally acknowledged 
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Cost, convenience, availability and safety 
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Information gaps 
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Expert interviews, supported findings of desk and qual 
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Conclusion / Next Steps 

•
•

•
•

•

•
•

•
•
•
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